International entrepreneurship is an incipient research area with a rapidly increasing body of knowledge and contributions. An important part of this literature has focused on the analysis of the contributing factors to IE development. From these studies, this work attempts to analyse and validate through an integrative model the effect on this construct in SME of some of the main factors proposed by the literature such as Skills and Competences, Attitude and Proactiveness, Creativity and Innovation, Networking, Employees and Activity. To proceed with this aim, we conducted an empirical research focused on 174 textile SME in Spain. The results obtained confirm a positive relationship between the studied factors and the IE development. In consequence, this work agrees with previous literature that point out the need to use multi-theoretical perspectives, combining multiple factors.
The paper is structured as follows. First, we explain the theoretical framework and the derived hypotheses. We then describe the research method and findings. Finally, we outline its possible contribution and implications.
Theoretical framework and hypotheses

Skills and International Entrepreneurship
The first variable in our model is use of knowledge (Skills/Competences) as a key influencing factor in the willingness to undertake projects internationally. Oviatt and Developing skills and knowledge has been identified as a key source of international competitive advantage by several scholars (for example, Autio et al., 2000; Bell et al., 2003; Coviello and McAuley, 1999; Jones, 1999) .
McNaughton (2001, 2003) found that knowledge-intensive firms achieved a wider reach in international markets and a faster pace of internationalization.
In their study on the learning advantages of newness, Autio et al. (2000) identify two reasons which make it possible to "amplify" the intensity of internationalization through the competences generated:
Firstly, companies that focus on building competences based on training and their use as a source of competitive advantage are more likely to develop learning skills that are helpful for adaptation and successful growth in international environments than companies that are more dependent on tangible resources.
Secondly, because the knowledge gained is a mobile resource since it can be combined with existing fixed assets such as distribution channels or manufacturing resources in foreign markets at relatively low prices (Liebeskind, 1996; McDougall et al., 1994 (Hu, 1995; Vlasic, 1998) . Consequently, when expanding internationally, U.S. companies have explored new models of production, management, R&D, human resources, and marketing systems (Bannon, 1998; Porter, 1990) . They have also learned and utilized different skills from those that have been used in their home markets (Smart, 1996; Williamson, 1997) . Developing and exploiting these capabilities requires experimentation and risk-taking (McGrath et al., 1995; Shama, 1995 This study views ICE as being highly influenced by the sum of a company's innovation, risk-taking, and proactiveness (Miller, 1983; Covin & Slevin, 1989; Zahra, 1991) . These activities usually seek to increase the firm's innovativeness, adaptation, and agile strategic responses to changes in the external environment. Innovation refers to the firm's ability to create new products and successfully introduce them to the market. It also indicates the company's commitment to process and organizational innovations (Zahra, 1993a 
Networking and International
Entrepreneurship
Companies need to combine entrepreneurial and strategic behaviour at the same time. (Khandwalla, 1977; Miller & Friesen, 1984; Covin & Slevin, 1989; Davis et al., 1991 (Khandwalla, 1977; Miller & Friesen, 1984; Davis et al., 1991) .
More generally, entrepreneurial orientation is a fundamental posture, potentially applicable to any firm and instrumental to strategic innovation (Miles & Snow, 1978; Miller & Friesen, 1984; Covin & Slevin, 1991) . Studies have found a positive association between entrepreneurship and expansion of strategic activities (Miller & Friesen, 1984; Davis et al., 1991) , and between entrepreneurship and organizational performance (Snow and Hrebiniak, 1980; Miller & Friesen, 1984; Covin & Slevin, 1991) . Management at substantially entrepreneurial firms may be more inclined than others to create and activate strategies and tactical manoeuvres with a view to maintaining or improving performance. This notion appears to be true for companies operating in foreign markets as well as at home.
It is generally asserted that entrepreneurship can have a positive influence on the performance of the firm (Covin & Slevin, 1991 ). Yet, although entrepreneurship is considered to be a driving factor for value creation in both international and domestic markets, there seems to exist a paucity of empirical studies on the entrepreneurship-performance relationship (Zahra, 1993b; Zahra et al., 1999 There is no unanimity among researchers on the terms used to describe entrepreneurial behaviour, as Zahra et al. (1999) 
Method
The textile industry is one of the most complex productive delocalization aimed at reducing production costs, policies of repositioning in higher quality segments of the market, with more added value products and services, and also intense international entrepreneurship. Table 1 demonstrates, there was no bias between the sample and the population.
Sample collection and data sources
SABI is a directory of Spanish and
Portuguese companies that collects general information and financial data. In the case of Spain, it has collected more than 95% of the companies in the 17 Spanish regions with total yearly revenues of over €360,000-€420,000.
(INSERT TABLE 1 ABOUT HERE)
Measures
We carried out this study using some basic variables. We reviewed previous research to generate measuring procedures and adapted them to the particular context of our empirical setting.
Dependent variable
International Entrepreneurship. Following Employees. Size is usually used as a control variable in studies of IE (Peiris et al., 2012) .
Independent variables
Skills
The variable has been measured through the number of employees.
Activity. We identified the sample companies according to their activity (commercial or manufacturing). To do this, we built a dummy variable in order to show different behaviours depending on the main activity they carried out.
Results
To test the hypotheses we ran a stepwise hierarchical regression approach to assess the explanatory power of each variable. To compute all models we used the statistics software SPSS version 20.
We performed various regression equation
analyses, which are shown in 
Conclusions
The research stream on IE offers great opportunities for scholars to employ and integrate theories from multiple disciplines (Zahra & George, 2002 
